T. Boone Pickens Media Coverage 5.19.10

Total of 10 Placements

e Blog/Online: 9
e Broadcast: 1

Coverage Summary:

The Dallas Business Journal reported on General Motors plans to sell full-sized vans powered by
natural gas to fleet vehicle operations. Pickens’ push for natural gas and the benefits of using it
as a fuel are included in the piece. ANGA also issued a statement supporting GM’s plans.

The Pickens Plan was discussed on Sirius XM’s Road Dog Trucking program, with the host
outlining details of what Pickens proposes and a caller highlighting his recent letter to the editor
in the Wall Street Journal.

Highlighted Placements (Full Articles Below)
e GM To Build Natural Gas-Powered Fleet VVans — Dallas Business Journal — 5/18/10
o San Francisco Business Times

o Pittsburgh Business Times

Notable Natural Gas Coverage (Full Articles Below)

¢ ANGA Statement on General Motors' Plan to Build Natural Gas Vehicles — Press Release —
5/18/10



Blog/Online Placements (Full Articles Below)
U.S. Invested $31B In Foreign Oil In April, Pickens Says — SmartBrief — 5/18/10

United States: Pickens U.S. Spent $31B On Foreign Oil In April — Procurement News —
5/18/10

EIA Annual Energy Outlook 2010: Peak What? — Alternative Energy Stocks — 5/18/10
Spawned with the Wind — American Chronicle — 5/19/10

Customize Resume For Best Results: An Interview With The Oklahoma State University
Career Director — CityTownInfo.com —5/18/10



HIGHLIGHTED COVERAGE

GM To Build Natural Gas-Powered Fleet VVans — Dallas Business Journal — 5/18/10

By Chad Eric Watt

General Motors plans to sell full-sized vans powered by natural gas, the company announced
today.

The natural gas versions of its Chevrolet Express and GMC Savana vans will be available only to
fleet vehicle operations.

Dallas’ Love Field and D/FW International Airport have put incentives in place to encourage taxi
cab operators to switch to cleaner-burning natural gas vehicles. Those moves have been
challenged in court by cab owners.

Oil billionaire T. Boone Pickens has pushed natural gas as a bridge-fuel to reduce American
dependence on imported oil. He also is a financial backer of Clean Energy Fuels Corp., which
builds and runs compressed natural gas fueling stations.

Natural gas automobiles produce less exhaust that gasoline or diesel-powered vehicles. That’s
important to North Texas and other metro areas which battle air pollution problems every
summer.
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NOTABLE NATURAL GAS COVERAGE

ANGA Statement on General Motors' Plan to Build Natural Gas Vehicles — Press Release —
5/18/10

WASHINGTON, May 18 /PRNewswire-USNewswire/ -- Background: America's Natural Gas
Alliance (ANGA) President and CEO Regina Hopper issued the following statement on General
Motors' announcement that it will begin offering Compressed Natural Gas (CNG) powered
versions of the Chevrolet Express and GMC Savana full-size vans to fleet and commercial
customers beginning later this year.

"We are thrilled that General Motors is offering natural gas-fueled vans to commercial
customers. This is a major step forward for natural gas fleets all over the country.

"Many cities from Dallas to Los Angeles and Oklahoma City to Boston have adopted natural
gas-powered vehicles for a variety of different uses, and infrastructure continues to expand to
fuel these vehicles. Now with GM's announcement, companies and governments can purchase
these vehicles directly from the automaker.

"Natural gas vehicles are cleaner and cost less to operate than those that run on gasoline or diesel
fuel. In addition, the United States is blessed with a vast supply of natural gas, thanks to new
discoveries in shale formations across the country. That ensures a stable supply of the fuel for
many generations to come.

"This first of a kind commercial scale offering is a strong step in expanding the use of vehicles
that rely on clean fuels produced right here in America. Use of vehicles like the ones GM is
providing can also reduce our dependence on overseas oil. We applaud General Motors'
leadership and vision for taking this important step for America."

America's Natural Gas Alliance (ANGA) represents 34 of North America's leading independent
natural gas exploration and production companies. ANGA members are dedicated to increasing



the appreciation of the environmental, economic and national security benefits of clean,
abundant, North American natural gas. Learn more about ANGA at www.anga.us.
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http://www.anga.us/

BLOG/ONLINE COVERAGE

U.S. Invested $31B In Foreign Oil In April, Pickens Says — SmartBrief — 5/18/10

Dallas billionaire T. Boone Pickens released a report showing that the country spent $31 billion
in oil imports last month. "That's more than $1 billion dollars a day, and a sad step in the wrong
direction,” he said. Pickens also reiterated his support for congressional bills that would boost
natural gas consumption in the country. "Instead of enriching other countries, we need to get off
OPEC oil and make better use of our own abundant supply of natural gas," he said.

American City Business Journals | 05/17
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United States: Pickens U.S. Spent $31B On Foreign Oil In April — Procurement News —
5/18/10

America needs to wean itself off foreign oil, but instead, the situation is worsening, says Dallas
billionaire T. Boone Pickens, who released a report that shows the United States sent $31 billion
to other countries in April for oil.

That s more than $1 billion dollars a day and a sad step in the wrong direction, Pickens said. "As
the economy recovers, demand and prices will continue to increase."

Pickens reiterated his support for bipartisan legislation House Bill 1835 and Senate Bill 1408
both of which would expand natural gas use in the United States. He also noted that The
American Power Act has been put on the table. The act focuses on replacing the nation's



dependence on foreign oil with domestic natural gas production, especially when fueling large
transportation fleets.

"Instead of enriching other countries, we need to get off OPEC oil and make better use of our
own abundant supply of natural gas,” Pickens said. "Using natural gas as a transportation fuel is
a nonpartisan issue, and now is the time to act.

Earlier this year, Pickens indicated that in just the month of February, the U.S. sent $24.6 billion
overseas to buy foreign oil. The country also spent $50 billion in just the first two months of the
year. Comparatively, the county paid out more last month, or at least $7 billion more than the
average monthly oil spend recorded earlier in the year.

**k*

EIA Annual Energy Outlook 2010: Peak What? — Alternative Energy Stocks — 5/18/10

By Eamon Keane

The Energy Information Administration (EIA) released its Annual Energy Outlook 2010 (AEO
2010) last week, with projections out to 2035. It makes for interesting reading. Most notable was
its take on peak oil, natural gas vehicles and on converting natural gas to liquids (GTL).

An otherwise reasonable report was marred by the presumption of oil plenty. Figure 1 shows a
graph presented (.pdf) by Glen Sweetnam, director of the EIA's International, Economic and
Greenhouse Gas division, in April 2009. Although it mentions the source as being the AEO
2009, this data does not appear in the AEO 2009. It presumably is data from the modeling
system which isn't publicly released.


http://www.eia.doe.gov/oiaf/aeo/
http://www.eia.doe.gov/conference/2009/session3/Sweetnam.pdf
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The large gap of some 52 million barrels per day (mb/d) is quite stark. Fortunately we can all
breath a sigh of relief, because the AEO 2010 has found this phantom oil, and then some. Figure
2 shows data from Table C6 (page 180) for the sources of oil supply the EIA forsees in its
reference scenario. | added in the yellow line to illustrate oil that will have to be brought online.

I used the reference scenario showing 2035 oil supply of 112mb/d to save you spitting your
coffee at the low oil price scenario. The low oil price scenario has 2035 oil at $50/bbl and supply
at 127mb/d. Seriously. The reference scenario assumes an average price of about $120/bbl and
the high oil price scenario has average oil at about $180/bbl, with 2035 supply at 91mb/d.



These numbers are artifacts of the National Energy Modeling System (NEMS) used by the EIA.
It has cost curves for all the oil producers in the world, and the three oil scenarios make different
assumptions about ‘economic access' to these oil supplies. For instance the low oil price scenario
assumes that "greater competition and international cooperation will guide the development of
political and fiscal regimes in both consuming and producing nations, facilitating coordination
and cooperation among them". Whatever that means. The EIA also accept the fantastic notion
that OPEC has 940Gb of reserves, and that the world has 1,340Gb. You will notice that the area
under the total conventional crude curve is some 900Gb, with no peak in sight. This is either
geological illiteracy or assumes we'll suddenly find a few Ghawars under the couch.

The AEO goes on to spend several pages discussing the Pickens Plan. Overall, their analysis is
quite cool to the potential for Heavy Duty Natural Gas Vehicles (HDNGVSs). They say:

"The Department of Transportation’s Vehicle Inventory and Use Survey (VIUS), last completed
in 2002, suggests a wide range for the intensity of heavy truck use. Notably, in the 2002 VIUS,
trucks reporting a primary range of operation that extended more than 500 miles from their base
averaged 91,000 vehicle-miles traveled (VMT), or more than 5 times the average of 17,000
VVMT for trucks reporting a primary range of operation range within 100 miles of their base.

Although long-distance trucking offers a potentially faster payback of the incremental capital
costs for HDNGVs, their penetration and acceptance in the long-distance freight market faces
two significant barriers: limited driving range without refueling and a lack of available fueling
infrastructure. A diesel truck with one 150-gallon diesel tank and a fuel economy of 6 to 7 mpg
can drive approximately 1,000 miles without refueling, which can be extended readily with an
auxiliary fuel tank. In contrast, a CNG-fueled truck with a frame-rail-mounted storage tank can
drive only about 150 miles without refueling, while one with a back-of-cab frame-mounted
storage tank can drive about 400 miles without refueling, similar to an LNG-fueled truck with
frame-rail-mounted tanks. In addition, regardless of fuel type, long-distance trucks are less likely
to be fueled at central bases, which makes them more dependent on fueling infrastructure that is
open to the public.

In addition to concerns about driving range and refueling, the residual value of HDNGVs in the
secondary market is likely to be an important consideration for buyers. Also, purchase decisions
can be influenced by other factors, such as weight limits on highways and bridges, which can
make the considerable additional weight of CNG or LNG tanks a significant drawback in some
market segments."

Even assuming that long haul trucks adopt natgas, and assuming that incremental HDNGV
purchase costs over diesel costs are neutralized with tax credits and $100k subsidy per new NGV
station (Pickens Plan), they arrive at about a 40% freight market share in 2035, with
approximately 0.67mb/d of oil being abated. That's about 4% of current annual US oil
consumption. Figure 3 shows the cost of tax credits versus the cost of fuel saved. By the AEO's
estimates, the tax subsidy is larger than the reduction in fuel costs. This does not account for the
benefit in balance of payments or energy security, however. Figure 3 assumes 0.67mb/d is
achieved and with subsidies until 2027, per Pickens Plan.


http://www.eia.doe.gov/oiaf/aeo/natgas_fuel.html
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The AEO also discusses the potential for converting natural gas to liquids. They produced break
even curves based on high and low estimates for GTL plants. Figure 4 shows an adapted version
of Figure 28 (page 49). Below the line is the feasible region. The AEO assumptions are a 10%
hurdle rate and a 10 year operating period.



This is interesting, and based on your projections of future oil prices, you can see what natural
gas price is tolerable. For instance at $150/bbl, if GTL plants turn out to be very expensive (only
a couple are in operation so costs aren't really known), only $2/MMBtu would be tolerable. On
the other hand at the low end of the range $11/MMbtu would still allow for a 10% return. It
should be noted that 43% of the energy in natural gas is lost in the conversion process, not the
best idea in an energy constrained world.

Regarding Coal to Liquids (CTL), the EIA says "although advances in coal liquefaction
technology have made it commercially available in other countries, including South Africa,
China, and Germany, the technical and financial risks of building what would be essentially a
first-of-a-kind facility in the United States have discouraged significant investment thus far. In
addition, the possibility of new legislation aimed at reducing U.S. GHG emissions creates further
uncertainty for future investment in CTL." CTL involves a loss of 55% of the energy in coal
(page 137 of the AEO's assumptions document).

The EIA gives a big shout out to shale gas also. In the High Shale Gas scenario, the EIA sees
shale output increasing to 8 tcf by 2025 and 10tcf by 2035. This assumes a Henry Hub price of
about $7/MMbtu, although the full-cycle profitability of shale gas at such levels is disputed. In
all the EIA's natural gas scenarios, natural gas production never goes above 27tcf, which is 3tcf
higher than 2008's 24tcf.

The AEO 2010 is a very useful document but its highly improbable forecast of oil supply means
if you're looking for peak oil leadership from the EIA, you'll have to dream on.

Eamon Keane is an Energy Systems Engineering masters student at University College Dublin
with an interest in electric cars, rare earth metals and energy. He is looking for a job in the
energy sector anytime after August 2010.

**k*

Spawned with the Wind — American Chronicle —5/19/10



By Stafford Williamson

| spent a little time recently browsing a trade magazine aimed at alternative power industry
generally. Naturally enough it included a segment on Wind power turbines. What | found that |
didn’t expect was the variety of advertisers trying to reach people in this field. Apparently there
is a whole sub-industry that has been generated around the technical issues of raising and
running wind turbines, and the specialty devices, mechanisms and enhancements that go with
that elaborate set of engineering problems.

A truly remarkable array of "bolt tensioning" devices seems to have come to prominence as a
result of the stringent demands of the stresses placed on bolts in certain parts of a wind turbine
tower. Of course there are some interesting "window washer" type platforms that have found
new homes for maintaining the pylons themselves, but that was to be expected. After all, you
can’t just hang a guy out there on a rope ladder with a paint brush and a 5 gallon plastic bucket
from Home Depot, can you? (Well, actually you can, and doubtless in places that have less
stringent rules than those from OSHA, and paranoid lawyers in the insurance underwriters”
offices, | expect that they do. But then, let’s not get into the "fair labor" issues of globalization
for the moment.)

| rather imagine that those who ordinarily need such things are well aware of companies like
Hytorc, but their arrangement of 7 different models of bolt tensioning devices in the display ad |
saw was impressive. So was the claim that they can do what was considered a 9 hour bolting job
in just ONE hour. Nor were they the only ones on display this particular week.

TorcUp Industrial Bolting Tools also had a small article of copy announcing a whole new series
of tools for bolt tensioning specifically for the wind power industry. Obviously the opportunities
are huge, especially if no one slows down T. Boone Pickens.

**k*

Customize Resume For Best Results: An Interview With The Oklahoma State University
Career Director — CityTownlInfo.com —5/18/10



By Jill Randolph

The following is a transcript of an interview with Dr. Pam Ehlers, Director of Oklahoma State
University's Career Services. Dr. Ehlers completed her bachelors and masters degrees from OSU
- Stillwater, a career counseling specialist degree from Pittsburg State University in Kansas, and
a doctorate in higher educational leadership from the University of Arkansas, Fayetteville. After
teaching in public schools for five years, she served as a career counselor for Cottey College, and
then as director of PSU Career Services. She accepted the directorship at OSU in June 2006.

OSU Career Services serves over 23,000 students in the OSU system. Located on the Stillwater
campus, the department offers extensive job search assistance to OSU students and alumni,
including services for career development, experiential education, student employment,
volunteerism, service learning, and internship education.

The website HireOSUgrads.com gives students and alumni access to the HIRE System, an online
job search engine for full-time jobs, internships, federal work-study positions, part-time jobs and
co-ops. On-campus interviews and employer information session details are also available as
well as advice on every step of the process, from beginning the search through graduate school
selection or salary negotiation.

Interview Transcript

Jill Randolph: What are the most common mistakes students make in their job search?

Pam Ehlers: One of the common mistakes students make is not factoring in adequate time to
perform a thorough job search. It takes full-time effort to find a job. Job seekers must factor in
the time to study job postings and companies and to write targeted resumes. Students also need
to network to try to be pulled into a company. They underestimate the time it takes to find
employment.

Students also have to be very strategic about their job search. Many want to write one resume
and send that resume for each vaguely interesting job posting, and they think this method will



help them find a job. We teach students to be strategic and focused in their job search; that is
really important.

Jill Randolph: I have heard employers and recruiters recommending the elimination of objective
statements and providing bullet points instead that highlight how the person is the best candidate
for the job. From your experience, how do you recommend students customize their resume for
each employer?

Pam Ehlers: First, | recommend visiting the company's website. One of the best things a job
seeker can do is to get a job description. Studying the language used in the description, which is
typically written by the hiring manager, is very beneficial. Candidates need to tailor their resume
using that same language. In other words, if the description uses "people skills" instead of
"interpersonal skills", the applicant's resume should use the employer's terminology as well.

Students must be willing to tweak their resume. The employer's top qualification is the same first
skill that should be listed on the applicant's resume. The reason for tweaking one's resume is that
the employer's key words have to be matched to catch their attention. The challenge for the
applicant is that the qualifications employers seek are different for every job.

Jill Randolph: Do you suggest that students use bullet points of their related skills at the top of
the resume, followed by a reverse chronological order of jobs?

Pam Ehlers: Yes, | recommend using a summary of qualifications or overview first. The
employer's four or five top qualifications in the job description should also be listed on the
student's resume first. Candidates have to define clearly why they are applying for the job and
how they are qualified for it. The key is to relate past experiences as closely as possible with
what the employer is seeking.

Having a job description makes this easier, because the employer tells candidates exactly what is
required, so that the applicant can more easily match his or her experiences to the needs of the
position. If a job description is not available, then that is where research and networking become
important. Students should try to find out from someone who works at the company what the
hiring manager values in his or her employees. Students can also research similar job titles to see
what other companies require for that job. This will give students an idea of industry buzzwords



and skills needed to be successful in the position. Students can then highlight these skills and
keywords in their resume. These measures will help the student get their foot in the door.

Jill Randolph: Do you recommend students use bulleted statements for a quick read, or should
they use complete sentences to provide more detail?

Pam Ehlers: | recommend bullet points and saving a longer description for the interview.
Students should always start their bullet points with an action verb, such as, "Developed and
marketed x products, generating $5,000 in gross incremental sales". Each bullet point needs to
start with an action verb and then qualify and quantify what the student accomplished.

For example, | advised a student who was applying for an accounting job, and had listed
"treasurer of xyz fraternity"” on his resume. When | asked him to define what that meant, he
explained that every month he handled the money for members' dues and housing. It turned out
that these dues of $500 each meant that this young man was managing hundreds of thousands of
dollars. I explained to him that he needed to clearly quantify the amount of money he was
successfully handling every month.

After we qualified and quantified what he was doing on his resume, he started receiving
invitations for interviews, and his job search started making progress much more quickly. Many
times, students underestimate what they have contributed, or they don't look at things from the
employer's perspective.

Jill Randolph: What percentage of the resume should the summary of qualifications take up and
does it vary for a younger student versus a more experienced student?

Pam Ehlers: It varies and depends on what the employer is looking for. If a job description
requires someone with a bachelor's degree in marketing, previous sales experience, and excellent
communication skills, then applicants need four to five bullet points addressing each of these
skills. This is where students make mistakes; they tend to write the resume from their perspective
rather than based on the employer's needs. The resume should always be written with the
employer and the job in mind, not from the candidate's point of view. Students have a hard time
doing that and it's a common mistake | see.



Jill Randolph: What do you recommend if the employer posts a job description that has 30
different skills listed? How should students handle that situation?

Pam Ehlers: | recommend paying close attention to the employer's top five to seven bullets, and
then rank ordering those based on what the student thinks that employer is seeking.

For example, | teach a graduate career development course, where I talk about the different types
of power. In the job search process, the candidate has no power. The employer holds the power
until there is a job offer. And, at that point, the power is transferred to the job seeker. Up until
that point, though, the focus was on the employer and the job being sought, which is why each
resume has to be written for every individual job application. Students need to perform a targeted
job search; otherwise, they're wasting their energy and time applying to 500 jobs with the same
resume. The odds of a generic resume resulting in a job offer are slim to none.

Once the resume shell is built, customizing it is pretty easy. Once students have tweaked their
resume two or three times, targeting their skills to a specific job, they will start reusing the same
components because they are typically applying for the same types of jobs and those employers
are typically seeking similar types of skills. Targeting a resume is not as hard as it sounds.

Jill Randolph: What if the student is not receiving invitations for interviews despite customizing
his or her resume for each job?

Pam Ehlers: | have two checkpoints when | am advising students. First, | assess if they aren't
being invited for interviews, or are being invited for interviews but are not being offered jobs. If
students are not being invited for interviews, then they need to work on their resume, because the
whole purpose of the resume is to open doors for interview opportunities. Checkpoint two is if
they are being invited for interviews but are not receiving job offers, then those students need to
work on their interviewing skills.

Jill Randolph: How has searching for a job changed from the past and how has it stayed the
same?



Pam Ehlers: | have been in this business for over 20 years and networking has always been an
important part of the job search. Now, we also have social networking, which can help or hurt
candidates. A lot of students are very savvy technologically, but depending on what they have
posted online, social networking can either help or hurt them. We try to educate students and
make sure they don't have pictures posted that they wouldn't want their grandmother or anyone
else to see. It's important that their interactions are professional, and what is posted online is
acceptable for employers to see.

What has stayed the same is that students still have to market themselves.

Jill Randolph: Are there any new job search techniques from the last 10 to 15 years that are
dramatically different from pre-internet days?

Pam Ehlers: Social networking, including Facebook, Twitter, and LinkedIn, has changed the way
we interact with people. We are more connected than we used to be. In regards to this, | see a lot
of students encountering difficulties. During their early years in college, they are posting party
pictures and other material without thinking about the long-term effects. Then comes their senior
year, and they realize that they need to edit their online presence, but a lot of their friends may
still have those pictures posted.

A lot of employers tell us that they look at students' online information, which can help or hurt
the students' chances of being invited for an interview or hired. When people are job searching,
they need to ensure that potential employers see positive and professional things about them,
both online and in person.

Jill Randolph: What advice do you give students regarding traditional networking versus social
networking? Do you have a favorite method with which you think students are finding the most
success?

Pam Ehlers: | don't have a favorite; | recommend all networking because it's generally the way
candidates find employment. This is especially true if the applicants live in a small town like



Stillwater, Oklahoma; being on the Internet is sometimes one of the best ways to open
networking connections.

| also recommend that students start with their department, including faculty, advisors, and staff,
because those people can make educated recommendations on the contacts and companies
students can connect with. Students should also connect with professional associations and
networking groups, which are an excellent way to meet key contacts.

Jill Randolph: Which social media services do you think employers are most likely to use the
screen prospective employees?

Pam Ehlers: Though I would like to say LinkedIn, because it is what employers should be using,
unfortunately, it's probably Facebook. We prefer employers to use LinkedIn for screening,
because on LinkedIn, students tend to be more professional. However, | honestly believe
employers are using Facebook more often, which is why students need to consider this fact
before posting their party pictures.

Hopefully, employers are performing due diligence though, because not all information on the
Internet is reliable. For example, employers may be able to find multiple listings for people with
the same name as the candidate. Employers need to make sure that they are researching the
correct candidate’s information.

Jill Randolph: How has the job market has changed in your area over the past year? Have you
seen any signs of improvement, and if so, in which areas or industries?

Pam Ehlers: The job market in Oklahoma and Texas are largely shaped by the oil industry, so we
are in a different market than the rest of the country. When the rest of the country, two-and-half
to three years ago, really hit bottom, we were still doing well.

However, late last fall or early this spring, we felt the recession hit. It was late arriving in
Oklahoma, and I am hoping the downturn in employment will not be as strong here as it has been
throughout the rest of the country. It hasn't been terrible here, but we were down 20 percent to 25



percent with our career fair and on-campus recruiting. Hopefully we will see an improvement,
but | haven't seen it yet.

Jill Randolph: Do you think there has been as much of a push for green education and
green employment in your area, since oil-related positions are so prevalent?

Pam Ehlers: Yes, our university is pushing for this type of program and a lot of the oil
industries are as well. T. Boone Pickens, who is a big contributor to Oklahoma State and is
also from Oklahoma, is pushing natural gas as an alternative fuel source, as we make our
way to being green. We also have wind energy in this state. The oil companies have
changed their focus and many are essentially becoming clean energy companies.

Jill Randolph: There are currently many unemployed people applying to jobs, including those for
which they are over qualified. What do you recommend that students highlight about themselves
in order to outshine the competition?

Pam Ehlers: The key is having a strong resume, as well as being able to market oneself in person.
One of my top recommendations is that a student’s resume should clearly qualify and quantify
what he or she has done. A lot of people who have been in the job market for a long time can't
market themselves or write a good resume; a good resume is the best marketing tool.

Jill Randolph: Today's society is very mobile, and also, with the state of the economy, a lot of
people are forced to move to find employment. If these candidates are looking to brush up their
resume, do you recommend that they contact their alma mater, look for a local school with a
reciprocal agreement, or do you have another suggestion?

Pam Ehlers: Yes, | recommend contacting one of the universities in the area and emailing them
to see if they have reciprocity; I highly recommend that.

Jill Randolph: Earlier, you had mentioned that an applicant doesn't have any power until they are
offered a job. If a student receives an offer, how does he or she determine if it's a good offer or
not?



Pam Ehlers: That is something students need to take into consideration. First, the student needs
to research the job title to determine average salaries in his or her geographic area. If he or she
receives a job offer and the role is exactly what that person has been looking for, but it doesn't
pay quite as much money as hoped, then he or she has to weigh the pros of the position versus
the con of a lower starting salary. Sometimes, it's best to get in the door so the student can prove
him or herself, and then try to negotiate for a raise 6 to 12 months later. No one can tell students
how to make the best decision for their situation, but that's what students often want.

Jill Randolph: What if the student weighs the options, accepts the position, and is then unhappy
with the job? Do you recommend that person stays with the job and gains experience, or do you
recommend that he or she looks for a new opportunity immediately?

Pam Ehlers: I suggest staying and gaining experience, especially in this economy. Also, having
integrity is very important and the number one trait employers tell us they are looking for in
employees. If an employee decides to look for another job, he or she needs to tell the manager
that he or she is considering looking for a different job. The employee is better off telling the
supervisor rather than worrying about the manager finding out on their own or via word of
mouth.

Jill Randolph: How long do you recommend students wait in an unsatisfactory job before they
start looking for a new job?

Pam Ehlers: The old advice was two to three years, but today people change jobs quickly. |
recommend communicating with the supervisor as soon as they feel unhappy to see if things can
be worked out. They need to determine whether the unhappiness is new job jitters or if the
position truly is a misfit. Employees have to give it enough time, which is more than a week or
two; | hope most people wait at least a year. Most people can tolerate even a bad job for a year
and at the very least they can show job stability; that is my suggestion.

Jill Randolph: Since a lot of companies have consolidated, gone out of business, or have moved
offshore, what do you recommend students do when listing contacts for these kinds of
companies? Is it okay for students to list a colleague who is still within the US as a reference,
since the company no longer exists, or if not, what should they do?



Pam Ehlers: The reference does not have to be from the direct supervisor. A reference is
someone who knows and understands the student and has had a working relationship with him or
her. Students should list professional references that know and can attest to their work ethic,
integrity, and professionalism. It may be a professor or advisor; it just needs to be someone who
can attest to each student's working habits.

Jill Randolph: LinkedIn gives people the opportunity to be recommended by their colleagues. Do
you think employers put much weight on those references, or are they specifically looking for a
hard copy or digital list of three or four professional references?

Pam Ehlers: Employers want to call references and talk to them. They might read all the good
comments posted on LinkedlIn, and it certainly doesn't hurt when people make nice comments,
but the number one person employers want to speak with is a direct supervisor the candidate has
worked for. Every employer wants to know the same things: "Will they show up for work?"
"Will they do a good job?" "Will they do what we ask?" "Do they have integrity in all of their
dealings?" "Will they make the company look good?"

Jill Randolph: Do you have any career related books or websites you recommend to your
students?

Pam Ehlers: I always recommend Margaret Dikel's site, rileyguide.com. Margaret is a librarian-
turned-career counselor. Her site reviews how to job search and also has career related research
center sites with job listings, examples of resumes, cover letters, and advice on how to research
employers; it is a great resource. She doesn't necessarily supply the information, but she lists all
the great available resources and perspectives. She is really good about sifting through which
sites and books are good resources and which are not.

One good book I read recently is titled "Guerrilla Marketing for Job Hunters", and the Jay
Levinson and David Perry book, "1001 Unconventional Tips, Tricks and Tactics for Landing
Your Dream Job" also offers some good advice.



Additionally, Strengths Quest is another good source. It is published by the Gallup Association
and offers the theory that people are more successful if they work within the areas where they
have strengths. Throughout our lives, we are taught to improve our weaknesses. Everyone has
strengths and weaknesses, however, if a person knows his or her top five strengths and is able to
use them in his or her career, he or she will be happier, and more likely to be successful. By
focusing on the skills they enjoy, their strengths will become even stronger.

If we look at this idea on a continuum and put a person's strengths at the top and his or her
weaknesses at the bottom, that person may improve his or her area of weakness, but that person
probably won't ever be an expert in that area. However, if that person focuses on his or her
strengths and improves upon them, the strengths will only get stronger. Strengths Quest is all
about focusing on the career with one's strengths in mind.

Jill Randolph: Where do you point students who aren't sure what they want to do after
graduation, in order to help them find their strengths are and where they may be happiest?

Pam Ehlers: I recommend internships or serving with the Peace Corps, Teach For America, or
one of the Royal Service areas. A church mission is also another route. Any of these experiences
help students develop their network, and also, the lessons they learn are very valuable. These
experiences also help provide clarity as to what each student does or does not want to do for a
career.

It is important for students or any job seekers to remember, though, that they need to tailor their
resume for each opportunity to which they apply. This, along with networking their way into a
company, will give them the best odds of being invited for an interview and potentially hired.

**k*
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00:44:00 Texas oil manT. Boone Pickens has made himself over from a maverick oil executive
in to the biggest cheerleader for changing the way we use energy . His Pickens Plan calls for the
country to move electrical production over to renewable sources like wind and solar along with
other sources available domestically . At that point, his plan would move our vehicles over to
naturalgas . Cars would run on compressed form and big trucks would use a liquefied form of
natural gas. For now it appears that Pickens is focusing on improving local and regional hauling
over to LNG as liquefied naturalgas is called. It's easier to move one city at a time over so the
fueling stops can be provided and other infrastructure built up . In any case the plan has
produced huge interest including this call to our comment line...Hi I am Dave...I am calling
about a letter to the editor I saw in WSJ...the letter to the editor from T Boone Pickens under
heading US energy policy should help the US, not China...if we can move the 8 million heavy
duty trucks from diesel to domestic natural gas over 7 years ...we would no longer need a drop of
oil from nations of OPEC....Thank you Dave, we appreciate you calling it in...the fact is | have
spoken to Mr Pickens on ths show many times..his goal is ambitious..may take longer than he
thinks it will ..think about benefit to all you behind the wheel... 00:44:52

Audience: N/A Spot Cost: N/A



